Best Marketing Practices For The Top Three
Social Media Platforms
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Facebook
Facebook has become so ingrained in all facets
of our lives that using it as a marketing tool is
now standard procedure. Facebook knows this
and has set up several rules, parameters,
guidelines and regulations around every aspect
of the platform. That’s why it’s more important
than ever to follow best practices when chasing
the best possible ROI.
Come Up With A Posting Strategy, and stick with it.
When you begin a new project,
especially one you’ve budgeted; you
have an end goal in mind that you’re
constantly working towards. It’s
important to treat Facebook the
same way. For example, brands such
as Intel are interested in showing not
only the future of technology, but
where it’s been and how far it’s
come. That’s why a posting strategy
that incorporates a new age
technology (.Gif files) with a trinket
from Intel’s past is perfect for
Facebook. Their posting strategy is
not only well thought out content
wise, but their timing is also a high
priority. Intel posts to Facebook with
a frequency of about once a day. This
is meant to abide by Facebook’s
algorithm, which pushes down the
visibility of posts made within hours
of each other. This strategy of proper
posting and great content not only
shows off interesting aspects of
what’s generally considered a lessthan-glamorous field, but allows
Intel to connect with Facebook visitors of all ages. This becomes even more
important when you take note of Facebook’s demographics.
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Know Who You’re Talking To

Gender and age are two of the most commonly used demographic measures in
marketing. The most interesting part of Facebook’s breakdown, is the number of
users (almost four in five women in the U.S.) and the age range. Facebook is the
only social network to have over 56% of the 65+ age bracket. This means that if
your target audience is older, Facebook may be the best bet for your marketing
efforts.

Another key statistic to consider is the financial demographic. For your business to
make money, you have to sell your product or services. 72% of all individuals
making $75,000 per year or more actively using Facebook is one of the highest rates
across all social media. That’s almost 30% higher than LinkedIn, known for its
popularity with executives and career minded individuals. If you're looking to target
people with purchasing power, Facebook is a great place to build your ad placement
strategy and engage consumers while showing new products.

Facebook is an exception to most social media rules. Even though Twitter is used in
everything from Superbowl commercials to asking potential world leaders
questions, it still only has 316 million active users. This is less than half of
Facebook’s 700 million registered users. One of the most measurable ways to see
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this is the geographical breakdown above. About 70% of Americans regardless of
geographical location are on Facebook.
Think Mobile
In late 2014, Facebook did what
was unthinkable just ten years
ago. They reached over 1 billion
active mobile users per month.
As of June 2015, they are already
up to 1.31 billion per month. As
more and more people migrate
to their phone, advertisers and
marketers have struggled to
adapt. One of the best things you
can do is make sure that your
content is mobile friendly. This
means optimizing pictures, shrinking text, and making sure your links can be
reached via a mobile device (including third party apps). By thinking mobile first,
you gain an automatic leg up on the competition.
Spend Money Wisely
The
way
Facebook
is
currently set up, it is nearly
impossible to grow a page
without spending money on
Facebook ads. Even if it’s just
a little money every day, it’s
worth
the
investment.
Facebook actively works to
partner paid ads with people
who would be interested in
the offering. This means that almost everyone who likes your page as a results of the
ad, is more than likely knowledgeable or at least curious about your business or
industry. Regardless of how much or little you choose to invest, it’s important to put
money in Facebook ads. Just be sure to boost your best content.
70/20/10
This is one of the most important rules for
Facebook.
70% of your posts should add value and build
your brand
20% of your posts should be shares or ideas about your industry
10% of your posts should be about your business and its offerings.
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Don’t forget to mix up content as well. Facebook ranks videos and images above
posts without anything else, so make sure you use that to expand your reach.

Twitter
Twitter has developed into one of the
top social media sites in the world. With
over 316 million registered users,
Twitter is extremely popular for
business. The strategy behind twitter is a
little different than other social media sites.
It requires some strategy, knowledge and
time. When done well, using Twitter can
produce leads and create business for you.

Monitor Current Trends
One of the fundamental differences between
Twitter and Facebook is the ability to easily
join a worldwide, or citywide conversation just
by putting a hashtag symbol in front of a
phrase. While users across the world use this
to explore everything from sports to politics,
businesses can use it to inject their brands into
prominent positions. To the left is an example
of trending topics with an explanation for
these topics. The explanations are extremely
important to watch out for to ensure the

hashtag is being used appropriately.
After the Aurora, Colorado theater
shooting in July of 2012, one brand
forgot to look at the meaning of the
hashtag before tweeting about #Aurora.
In the wake of a horrific shooting spree
that left several dead and even more injured, a PR nightmare ensued that eventually
led to Celeb Boutique releasing public apologies. By the time this happened, the
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damage was already done. Twitter users flooded their timeline condemning the
posts and vowing a boycott.
For a more fun way to
incetivize your company to
pay attention to trending
topics: they can make you
popular. Whataburger seized
the opportunity to chime in
on a feud between Grammy
Award Winning rapper Drake
and one of his hip-hop rivals,
Meek Mill. This tweet was
retweeted over 110 thousand
times. That beats their next
most retweeted tweet by over
70,000 retweets.
Engage, engage and engage
As far as being able to interact
with customers, there is no
better platform than Twitter.
The ability to instantly send a message and connect with people who don’t follow
you through hashtags and keyword searches makes twitter invaluable. One of the
best use cases of this is Xbox live support. With over 2 million tweets since June of
2009, they’ve used their twitter account to troubleshoot technical problems via
Twitter. Their response time is incredibly fast. In fact, they have been recognized as
the fastest responders of any corporate account by Guinness World Records by
responding to over 5000 tweets in an average time of 2 minutes and 42 seconds in
one week. This has allowed them to take down the layers of technical support most
users go through, and solve problems in real time at the customer’s convenience.
Using Twitter
in such a way
has saved
time for
gamers and
Microsoft.
Both of which
now can
solve
problems
without
waiting on
the phone or
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keeping track of emails.
Use it often
A tweet is like a rollercoaster. It’s up and engaging and before you know it, it’s over.
How quickly does your tweet have the public eye? About 18 minutes. On average.

That’s not a lot of time. Unlike Facebook who punishes you for posting too much by
limiting the organic reach of your posts, twitter is more of a free for all. Posts are not
suppressed or ranked by any algorithm unless it is a paid ad. Tweets are posted in
chronological order. That’s it. After 18 minutes, your tweet has more than likely
already lived the golden years of its life. That is why it is important to post
frequently if you’re trying to build a brand presence. We recommend at least once a
day, but as Xbox Live Support shows us, you really can’t post too much on Twitter if
you’re entertaining, engaging or solving a problem.
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Instagram
Instagram has undergone a lot of change in its short life. Despite being just 5 years
old, Instgram is already the number one photo social platform worldwide. Adapting
to the platform was so easy, just two months after they launched, Instagram
celebrated their one-millionth user. Now, they have 300 times that many. With
almost as many active users as twitter, Instagram is one of the undisputed giants of
the social world. Leveraging it for business can be one of the smartest decisions you
make, but you need a way to attack it.
Focus On Imagery
This seems like a simple recommendation, but it’s often the most overlooked part of
representing your brand on social media. Here are two examples of one company
using Instagram extremely well, but with mixed content.

The picture on the left received almost triple the engagement of the picture on the
right. The picture on the right more than likely took longer to make, but imagery
sticks with people. The creative use of depth and subtle branding was enough to
engage and entertain Coca-Cola’s Instagram audience, while the photo on the right
seems more like page upkeep instead of real content.
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The point of this is to realize how important brand new, creative content is. The
more engagement you get, the more votes of approval you’re receiving for your
content. Good imagery is a driver for Instagram success. Posting great content is
something that cannot only help your overall strategy, but is instantly measurable.
Use #Hashtags
Instagram is very much like Twitter; in that you can join in on a conversation
through hashtags. The difference between the two is character limits. Instagram has
no character limits, which means you can use as many hashtags as you want. For
example, here are hashtags just used with fitness:

#gymtime #treadmill #gainz #workout #getStrong #getfit #justdoit
#youcandoit #bodybuilding #fitspiration #cardio #ripped #gym
#geekabs #crossfit #beachbody #exercise #weightraining
#training #shredded #abs #sixpacks #muscle #strong #lift
#weights #Getfit #weightloss #wod #aesthetic #squad
#shreadding #personaltrainer
Many fitness companies will keep these hashtags ready for use by storing them in
the notes section of their phone, and copy and pasting the hashtags into the post.
This way, you save time and have the ability to connect with everyone in your target
market. Remember, you can’t connect with someone via hashtags unless you use
them.
Highlight Fan
Content
Often, your best
content comes from
fans and people
outside of your
company. Highlighting
their work not only
gives them a deeper
connection to your
brand, but also allows
you to repurpose
content that you didn’t
have to create.
Starbucks is very good
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at using their fan based content. They actively encourage people to share their
orders and Starbucks related experience on Instagram. To date, a keyword search
for Starbucks will generate 21 million unique images. Starbucks is then able to
repurpose the content and share it on their social channels. For example, this post
was a simple regram (a reposted Instagram post), yet it received over 200 thousand
likes. This is a perfect example of
how to repurpose content. For
Starbucks, it is not cost effective
to set up a photo shoot just for a
single post. For a beach going
Starbucks enthusiast, it’s a logical
choice to take this picture. After
recognizing the value of the
content, Starbucks shares it. The
fan is now engaged and feels a
connection with Starbucks, and
Starbucks now has unique
content that cost nothing to
make.
Engage Your Fan base
One of the most important things
you can do is search through
people mentioning your brand,
engage with their photos with
likes and comments. Even if it’s
as simple as “that’s awesome!”, this personal communication means the world to
many brand loyalists. It can seem daunting to try and find ways to handle this, but
fortunately there are many free tools. One of the best is a website called
Iconosquare. Iconosquare allows you to like and comment on Instagram posts as
well as search keywords and hashtags to find your audience. After you search, it
puts the
latest posts in
chronological
order. You
can easily go
through and
like each
picture as
well as
comment on
the ones in
need of
commenting.
By following
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these guidelines, actively pushing good content, re-sharing what your customers
share and actively engage your audience, you will see more success with your
Instagram account.

Resources
http://www.sproutsocial.com
http://www.iconosquare.com
http://www.business2community.com/
https://moz.com/blog/
http://www.statista.com/statistics/277958/number-of-mobile-active-facebookusers-worldwide/
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